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The Cleveland Museum of Art 

Embargo release for: Contact: William Prenevost, ext. 260 

Friday, June 4, 1999 


TRUSTEES APPROVE A FACILITIES MASTER PLAN 
FOR THE CLEVELAND MUSEUM OF ART 

(Cleveland, OH) — Michael J. Horvitz, President of the Cleveland Museum of Art, announced 
today the results of an ambitious facilities master plan that recommends the first major renovation 
and expansion of the museum in nearly 30 years. Produced by the distinguished architecture and 
urban design firm of Cooper, Robertson & Partners, the facilities master plan was approved by the 
museum’s Board of Trustees on May 27. 

The planning process started in March, 1998 as a directive of the museum’s 1996 strategic 
plan. The specific goal stated in the strategic plan was to assess the museum buildings: their 
structures, mechanical systems, public circulation patterns, staff work areas and public 
accommodations. A new dimension to the museum’s mission, also stated in the strategic plan, was its 
commitment to becoming a visitor-centered institution. Growth in annual attendance and the 
demands to display and care for the museum’s permanent collection, along with the new emphasis on 
the visitor’s experience, have challenged the museum’s current facilities. The Cleveland Museum of 
Art opened the doors of its original Beaux- Arts building in 1 9 1 6, then opened major expansions in 
1958 and 1971. A small addition, primarily to house the important library' collection, was built in 
1983. 

The 14-month process facilitated by Cooper, Robertson & Partners began with a 
comprehensive survey of existing conditions and an exhaustive needs assessment. Community 
leaders and museum members were surveyed along with the entire board and staff of the museum. 

Ten consulting firms, including a cost estimator, were engaged to evaluate the following operations: 
conservation, structural engineering, mechanical systems, technology and acoustics, lighting, 
security, food service, collection storage, and retail. Highlights of the master plan include: 

■ 26% increase in overall space from 389,000 square feet to 491,000 

■ 22% increase in gallery space including a doubling of space for contemporary works; 
completely new galleries for the renowned Asian collection; a 33% increase in space for 
the presentation of major exhibitions; and 6,000 additional square feet of space for the 
Western art collections 

(more. . . ) 
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■ clarified public circulation and gallery sequence with a new central north/south axis, and elimination 
of “hallway” galleries 

■ a gracious public entry from East Boulevard and the creation of a new atrium by covering the 
existing sculpture garden with a glass roof 

■ complete restoration and reinstallation of the 1916 building’s exterior, galleries and public spaces, 
revealing some original detailing for the first time in forty years 

■ visitor-centered amenities, including a new underground parking garage and an additional level to the 
parking deck for over 700 total parking spaces; an expanded cafe and a fine dining restaurant; 
significantly increased restroom facilities; and a new family and media center with interpretive 
exhibits and activities 

■ a new outdoor sculpture garden 

The new central axis, along with a reorganization of gallery spaces placing all permanent collection 
galleries on the second floor, will give visitors a clear sense of direction as they move through the chronological 
sequence of the CMA’s collection. Three temporary exhibition galleries will be located adjacent to each other on 
the first floor, allowing for flexibility in the size and complexity of special exhibitions. The new East Boulevard 
entrance will open into a large new lobby, three times the size of the existing lobby. This grand new space, along 
with the atrium, will provide an ideal intersection for managing increased visitor traffic for year-round events and 
activities. 

The master plan provides for a complete upgrading of the building and mechanical systems, additional 
and improved art storage facilities, a state-of-the-art technological infrastructure, new and increased staff 
workspace with appropriate adjacencies, a refurbished Gartner Auditorium, and an additional loading dock. 

Alexander Cooper, founding partner of Cooper, Robertson & Partners, estimated that the renovation and 
expansion plan will take at least five to six years to complete and cost approximately $170 million. He 
emphasized that two-thirds of this cost estimate is for restoration and renovation, and one-third for new 
construction; and that neither the model, nor any of the renderings presented to the trustees, represent an actual 
architectural design. 

According to Mr. Cooper: “The assignment was to give a physical expression to the museum’s 1996 
strategic plan. Furthermore, the intention was to take the assemblage of additions that have accreted over time, 
and somehow transform them into a symbol of your museum. I believe that the proposed scheme does that 
precisely. The result is a single, almost neo-classical, composition that looks intentional; as if everything belongs. 
How it will appear finally is for the design architect to create. For our part, we feel privileged to have had this 
wonderful opportunity to work with the board, staff and community on the CMA for the 21st century.” 


(more. . . ) 
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Mr. Horvitz stated: “This facilities master plan is a tribute to the vision and leadership of museum 
director Robert P. Bergman. His untimely passing makes this a bittersweet triumph for everyone closely involved 
with the process. We wish that Bob were here with us today to celebrate this major accomplishment. This plan, 
along with the strategic plan, sets a clear course for this museum for the new millennium. I want to acknowledge 
Michael Sherwin who chaired the facilities master plan committee, all of our trustees and staff who served on it, 
and especially Stephanie Stebich, the staff coordinator for the project. I would like to thank all of the people who 
gave us their valuable input including the staff, the museum’s members, and community leaders.” 

The next phase for the museum will be the work of committees to select an architect and determine a 
financing plan. Kate Sellers, Acting Director of the Cleveland Museum of Art, stated: “Even though it s too early 
to say exactly how much the project will cost, we do expect that the renovation and expansion will be financed 
from a combination of internal financing, public bonds, and a fundraising campaign. The amount and the toning 
of a capital campaign are to be determined, in part, by the length of time it will take to find a new director for the 

museum.” 

A summary of the facilities master plan will be made available to the public at the museum this summer, 
along with a display of the renderings and model for the project. People are encouraged to make then own 
comments and suggestions by writing to the museum at 1 1 150 East Boulevard, Cleveland, OH 44106, ATTN: 

Master Plan. 
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About Cooper, Robertson, & Partners 

Founded in 1979 Cooper, Robertson & Partners (CR&P) has executed major planning, urban design 
and architectural commissions such as Battery Park City in New York, Cityfront Center in Chicago, Stapleton 
Airport Redevelopment Plan in Denver, and the International Trade Center in Mount Olive New Jersey. 

They have received numerous honor awards, and were the only firm to ever receive National A™®*® 
Institute of Architects Awards in both architecture and urban design m the same year (1991). In Ohio, CR 
“pro^amming efforts at tire Max M. Fisher College of Business at Ohio State University. Their 
plaiS ^programming for the Museum of Modem Art led to a definition of the project s scope and 

character leading to the selection of project architect Tamguchi. r FAIA 

The planning team from CR&P for this project was comprised of Alexander Cooper, FAIA, 

Founding Partner; Scott Newman, ALA, Partner; Andrew Williams; and William Macintosh. 



